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*MOST OF NEW YORK'S many incon-! -,
" gruities are economical, as opposed to'

:New York, a recently blooming speci-. *- .
men that spans the politico-cconomic in- ' : ~ & ¥ .
fongruity gap is a monthly magazine! - ¢ @ i am
fnamed, for reasons few pcople undcr-,;s, :

. stand, after an obscure dead Irish pub- !

: ton newsstands about three months ago i} -, ..

‘and immediately sold out. The second " ‘ - 4

i issg!e s;llesg is I&ng gone. The third, not yet ’ ; . . o

~;published at this writing, may or may not" T * C
- 1 still be around by the time this is read. .. " Down by the bar :

Among other outrages, Scanlan’s scorns .

* advertising dollars. :

- {  This apparent death-wish is an inspira~ ' "4y )\
¢ tion of Warren Hinckle I1I, the former ex- L's'-'= the fOUﬂdef Of
7 " ecutive editor and associate publisher of :: .. - «

‘ C Ramparts, the New Left bi-weekly, which

“is now under new management. ;
Scanlan’s unusual advertising policy is .
| a manifestation of Hinckle’s belicf that the{t " "
} American press is only as free as its 5pon-"’ X
jsors, the advertisers, wish it to be, and fr
"hat, in fact, the advertising dollar has the |
}press in a hammerlock that would put a |

i’ dictatorship to shame: that only the front | o '

-~ Hair game for the press: that a magazine or
{mewspaper that spends as much time fool- :
. »ing around with General Electricas it does - |
© . "-{ with the gencrals at the Pentagon mightas -
[ well apply for bankruptey early so there g,
" [ will be no standing in line when advertis-'

- Warren Hinckle

e

"

" "half of the military-industrial complex is f By Donald. Sﬁith, i

-class mailings one receives offering|

.

" ! pays the advertiser, This has yet to happen

; . o o A, " IR it at thi iting); he back |
+ Washington, where incongruitics are also) ; ( 'E ('"33‘ l AN (at least at this writing); b.“t o nt
.plentiful but are mostly political. ln‘.;’;j’ ) .2) Bﬁbl g o aheover of the sccond (April) issue, thero

appearcd a zany parody of the Lufthansa
. Airlines advertising campaign

! Besides the standard advertising copy
! yrging travel in Germany, the parody-

theme,

" trooper lustily whipping a naked lady.

“crawler, John Scanlan, The maiden P S - n -~ in'cl_udcd p]mlographs of Nazi soldiers
.suc of Scanlan’s appeared on Washing- ;- @@m @11 ;Ea o giving the fascist salute and a storm,

Obviously, much of what Hinckle pub-.

: +3+ ing-supported press. An outstanding ex-’
“I'ample of its iconoclasm appeared in the
7 fivst issue; a story that had been commis-

- A' at Sal'dl's l'eStaU l’ant y * . |sioncdand thenrejected by Playboy mag-:

. ‘azine. Playboy had assigned Hunter;

.} fornia, to doa profile of the French Olym-'
::ycording to Thompson, Playboy refused to
't | run the story because it made fun of Chev-.
. [ rolet, whose cars Killy has been hired to
“.land, Actually, to say Thompson’s story

" | cold in Greenland. Correct, but understat-

N graph. If there was anything Thompson

' Thompson, the author of the bookabout. . .
the Hell's Angels motorcycle gangin Cali- . "c

This year, think twice about Germany.™

o, .| lishes could never get into the advertis-: ..

| pic ski champion,Jean- Claude Killy. Ac-. -

' | promote, and whose advertising account,
| Playboy has been trying for some timeto’ -

- :made hun of Chevrolet is like saying it's o

WE-: - o
ool
i m@ﬂ ) ﬂnﬁ@ -::‘:}:-r‘.{i'{l’ﬂ)'ihg S.canlan's to run an a;], Scanlun'si R :

v

‘ed. The story drips acid in every para- PR

. :liked about trailing Killy around the auto L

show circuit, including the airline that
shuttled them about, he didn’t mention it.’

o ing support suddenly collapses
2.+ 1 Furthermore, Hinckle blames the
L !dca(h of Collier’s and the Saturday Eve-

(ning Post, ncither one exactly a radical

<. »magazine, on the advertising system itsclf.

.- Advertising is a peculiarly cyclical num-

- “bers game: advertisers in search of a medi-

" Vum reflect not so much on what the medi-

; um is saying—as long as that isn’t directed

- against them~as on the number of con-

{ sumniers it can reach per dollar spent. Thus,

~ -in order to attract advertising, a publica-

L isup) the costs of printing and mailing|

- %mm s bip,circalation, and the carte,
( (peigm, to b '
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vertising policy. If

. for example), more advertising is needed.
"So it poes, in an infinite spiral, until the
publication topples over of its own weight.

Hinckle’s solution is to disallow adver-
tising and to support Scanlan’s on sub-
scriptions and newsstand sales only, a
throwback to the principle of the penny
press. Only, in these inflated times, the
magazine costs a dollar. Hinckle believes
|that the golden ape of muckraking, Lin-

,coln Steffens, Ida M. Tarbell, et. al., was

| tion needs a big circulation. In order to:kmc(1 by advertising, and he intends to

resurrect it, L
Hinckle adds a (;:ahﬂer to his noad-

4 e T e

8 right, Instead of_an

likes an ad, he '

thropy. '
Just as movies serve up things people’
‘ean’t sce on television, Scanlan’s is looking

!for storics that are not likely to everap-

]
{April issuc on the role of civilian
‘airlines—Pan American in: particular—in

;'thc Victnam war. Other offerings have in-

lof Haiti; a story about the last days of
Biafra by Auberon Waugh, the son of the
novelist, Evelyn Waugh; a history of polit-
ical corruption in New Jersey by novelist
Tom Fleming; and a horoscope of Richard
Nixon drawn by Gavin Arthur, the

L e a el W g SRRl e

great-grandson of the 215t President of the,

LN .

L

cluded an account of the aborted invasion -

L4

!pear in Life or Look, as thereportinthe . "

i f articulate misan- - .
magazines at half-rates to new subsc'ribcrs,\It was a masterpiece of articula L




